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Partnership with area newspaper extends reach 
of SCSU economic report 

A new partnership with the St. Cloud Times hos exponentially increased 
the reach of a well-known report from the SCSU Center for Economic 
Education, the St. Cloud Area Quarterly Business 
Report. The report once went to 100 mailboxes, 
but it now goes to as many as 5,000 people via 
a new business-to-business magazine, ROI Central 
Minnesota. It's also complemented by considerable 

contextual information ; is four-color for easier reading 
of graphs and the like; and design, printing and 

distribution ore handled by the area newspaper. 

The St. Cloud Area Quarterly Business Report hos 

always been based on the results of a survey of Central 
Minnesota businesspeople. "This is primary data no one 
else hos," said Professor Richard MacDonald, director of 
the Center for Economic Education. 

When the St. Cloud Times developed ROI Central Minnesota to extend the 
newspaper's business coverage, they asked to include the well-known SCSU 
publication. "They wonted brooder exposure," the newspaper's marketing 
director said of the SCSU Center for Economic Education. "We were looking 
for on anchor piece. " 

ROI Central Minnesota provides context for the St. Cloud Area Quarterly Business 

Report with feature stories, trend analyses, pages of economic data in the form 
of charts and graphs, information on new hires, incorporations, bankruptcies, 
event notes, columns and more. 

Free copies of ROI Central Minnesota con be found on freestanding rocks 
throughout St. Cloud. The St. Cloud Area Quarterly Business Report con be found 
at http:/ /www.scoportnership.com/ research/ quarterly _report. html 

SCSU "locates" on Twin Cities campuses 

A new partnership now makes it possible for Anoka-Ramsey Community College 
students to earn on SCSU bachelor's or master's degree without leaving ARCC 

campuses in the Twin Cities. 

Market research shows that the metro area hos many learners who ore place
bound by career, family, financial or other constraints. Those students con now 
complete their first two years at ARCC, then remain on campus to complete the 
advanced SCSU degree of their choice. Students register, receive financial aid 
and advising services, and toke courses at ARCC, but SCSU faculty members 
teach the courses and the degrees will come from SCSU. 

Current programs, based on metropolitan community needs, ore educational 

leadership and teacher education in special education. 

A similar, collaborative program is already offered by SCSU . To earn on SCSU 
bachelor 's degree in education, ARCC students con be simultaneously enrolled 
at SCSU and toke courses in the metro area taught by faculty from both schools. 



Students talk their way to the top 
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From college to career· students get unique help from Career Services 

Students mock job interviews 

Employers often say that the area in which job/ internship applicants most need 

improvement is thei r interview ing skills. To help, SCSU regularly brings employers 
to campus lo conduct mock interviews, Career Services Center counselors provide 

coaching , and there are multiple workshops and seminars for students who want lo 

be better prepared. 

Now it's even easier for SCSU students 

to practice. 

A virtual interview kiosk, the only 
one in the state, has been installed 

at the career center. Students can go 

online lo schedule an " interview," then 

pre-select general and/ or industry

specific interview questions they want 
to practice, or let the system make a 

random selection. 

Students can practice answering, 

then record , review and re-record 
their answers until they're satisfied 

w ith the results . They can also save 

their " interviews" and review them on 

demand or e-mail to professors, friends 

and family for feedback and advice. 

One student who used the kiosk told 

Career Services staff: " I did my 
interview 17 limes. Each time I said I 
can do better - and I did! " 

Check it out at www.stcloudstate.edu/ 

careerservices. 

Recru iters tell all 

An employer survey conducted by the 
university's Career Services Center in 

March turned up some helpful information 

for students who expected to be job 

hunting after graduation. The "new 
graduates" survey is the only one of its 

kind in the state. 

"More than 90 percent of the employers 

(73 participated in the survey) plan lo 
increase or maintain their hiring levels 

from a year ago," said survey director 

Andrew Ditlevson, associate director of 
the Career Services Center. SCSU found 

that the industries most likely to hire were 

retail , business services and financial 
services. Government was the only 

industry indicating an overall decrease 

in hiring compared to a year earlier. 

Students also learned: 

• Employee referrals are used by more 
than 60 percent of employers recruiting 

college students, indicating the 

importance of networking. 

• More employers post their positions 
with college career centers than on 

their own websites. 

• Employers now choose career services 
websites, their own websites and even 
commercial websites/ job boards over 

newspaper classifieds, which tied for 

the least likely method to be used. 
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