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Dana Johnson
ASST. INTERMISSION EDITOR

The cameras were roll-
ing as students passed by the
UTVS stand at Mainstreet
Monday. UTVS, the official
campus broadcasting station,
was recruiting new members
for the 2007-08 year.

The station is entirely stu-
dent operated and broadcasts
24 hours a day, 365 days a
year, on channel 21.

They also broadcast select-
ed Husky hockey games on
channel 14. They have an av-
erage staff size of 90 students
in order to fill the schedule.

UTVS News

UTVS is on the air week-
nights at 5, 6 and 9 p.m. cov-
ering the latest news and hap-
penings around the world.
They cover stories in the St.
Cloud area that stations in the
Twin Cities usually pass over.

Each day, a newscast of
about 30 students work nearly
all day to prepare the show.
National stories are fed to
their newsroom 24 hours a
day. Weather updates are fea-
tured during the program and
are also kept updated online.

“We do our news Mon-
day through Friday, so it’s
our biggest production and
is the only show that’s dai-
ly,” said Tyler Bieber, gen-
eral 'manager of UTVS.

“We won our first College
Emmy last year, so we're
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looking to improve on that
show.”

Husky
Productions

Broadcasting all of the
Husky hockey games over
UTVS is “Husky Produc-
tions.” They plan on shooting
the women’s opener Oct. 5,
which will kick off the show
this year.

The show has big plans for
growth.

“We're probably going to

go statewide with our produc-
tion, which will go to a few
of the schools we are playing
which will simultaneously
broadcast to their states like
Alaska and Colorado,” Bieber
said.
The show is UTVS’s larg-
est production next to the
news, so they are hoping to
bring in some awards for it.

Back to the
Movies
Seen throughout the day

on UTVS is “Back to the Mov-
ies,” a movie review show

ers get a behind the scenes
look.

The hosts usually take
time to quiz the movie buffs
who may be watching. It’s one
of the few shows that has been
running strong on UTVS over
the years.

Monday Night
Live

At 10 p.m. Monday nights
viewers can tune into UTVS
or listen to KVSC 88.1 to
hear and see the latest enter-
tainment artists on “Monday
Night Live.”

The show gives artists a
chance to perform live on the
radio and television simulta-
neously. The host and coor-
dinator interviews each artist
halfway through each show.

The hour-long evening
is broadcasted live from the
KVSC studio.

“We're just trying to
get into gear,” said Andrew
Nielsen, “Monday Night Live”
co-producer. “The first shoot
is Monday the 17th. It’s one
of the longest running UTVS
shows; it’s a pretty easy shoot
because we don’t need much
fur.cre\_N.fo it’s pretty easy to

dedicated to letting ds
know what’s coming to the
local theater and whether it’s
worth their time and money to
see on the big screen.

“Back to the Movies” also
reviews DVDs along with in-
terviewing stars to help view-

Robert Becka stands behind a UTVS camera.

Triviaholix

Broadcasted almost daily
and recorded live once a week
is “Triviaholix,” a game show
specializing in pop culture.

“It's a big viewer inter-
est, a lot of college students
get into that show,” Bieber
said. “It’s a ‘Jeopardy’ kind
of show with contestants from
the St. Cloud community who
get pretty excited about it. We
definitely need contestants for
that this year, so we always try
to get people to come show up
for that.”

Sports Soup

Relatively new to the line-
up is “Sports Soup,” a sports
discussion show that covers
almost every sport. It airs once

a week Wednesday covering
different opinions about pro-
fessional players.

This year UTVS hopes to
incorporate some high school
and college level sports team
coverage as well.

Americans
Anonymous

Airing at 7 p.m. Thursdays
is the relatively young show
“Americans Anonymous.”

“‘American’s Anonymous’
is sort of like taking “The Dai-
ly Show’ and ‘The Colbert
Report’ and throwing them
in a bucket, mixing them up
and then sort of stepping on
it,” said Robert Becka, fifth-
year student at SCSU and
host/co-producer of *“Ameri-
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UTVS program “Americans Anonymous” producer Brian Scott and host Robert
Becka prepare new episodes for the fall school year.

cans Anonymous.” “What you
pour out of there is going to be
‘American’s Anonymous.””

Combining sketch comedy
with political comedy, its fan
base is quickly growing.

“We shoot Tuesday night
and air Thursday night, we're
the only show that I know of
in the history of UTVS to be
that stupid,” Becka said.

As the year progresses,
UTVS will be airing random
events and programs at SCSU.
Currently, they are still broad-
casting 24 hours, yet they
haven't filmed in three months
because of summer vacation.

Next week they plan on
airing new episodes of each
of these shows. Overnight it
is common for them to air a
few hours of “Zilo,” a national
program that airs students’
work for universities across
the nation.

UTVS submits content to
them as well, but a majority
of the programming is from
students around the United
States.

It is also common to see
UTVS filming events live in
Ritsche Auditorium or other
large events on campus. Cur-
rently, the CEO of Wells Far-
go is scheduled to speak, and
UTYVS plans on simultaneous-
ly broadcasting it into Atwood
for the overflow crowd.

“We'll be working Trivia
Weekend with KVSC again
this year, so that’s always
fun,” Bieber said. “We throw
people in because we are
desperate for people to work
those 3 a.m. shifts on our pro-
duction. It's a great opportu-
nity for those who normally
wouldn’t direct or do audio to
take over.”

Timbaland produces VMA comeback

2007 MTV Video Music Awards musical director Timbaland played host to a night of surprises and disasters

Misty Lester
INTERMISSION EDITOR

If there was one song this
summer that seemed to be ev-
erywhere, it was Rihanna’s
“Umbrella.” It was this song
that earned the R&B singer
the Monster Single of the Year
along with Video of the Year
at the 2007 MTV Video Music

Awards (VMAs).
CNNMoney.com reported
Tuesday that VMA ratings

were up 26 percent from 2006.
More than seven million view-
ers tuned in to the award show
compared to just under five mil-
lion in 2006. Although no one
knows exactly what caused this
increase, much of the hype sur-
rounding the show in the days
leading up to it may have been a
result of the opening act.

Britney Spears opened the
show lip-synching her new sin-
gle “Gimme More,” but what
ﬁot people really talking was

er post-baby body and slow-

motion choreography. The crit-
icism rode the fence with many
fans defending her and others
blogging negatively “Gimme
less.”

So do people sometimes
forget that Britney Spears is
Britney Spears? Some of her
peers reminded viewers during
the post show that when she’s
in the zone, she can truly be
in the zone performing. Oth-
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ers like Foo Fighters front man
Dave Grohl said of Spears’ per-
formance on the ‘Celebrity Re-
play’ post-show, “So what man,
get a Zeppelin record.”

VMA musical director Tim-
baland reportedly did not want
Britney to perform at the VMAs
because he thought it would
bring unnecessary drama and
take away from the other per-
formers.

Believe it or not, the most
talked about show at the VMAs
was not Britney, but rather that
of R&B singer Chris Brown.
With the most talked about per-
formance of the night, Chris
Brown stunned everyone with
his compilation of “Wall to
Wall/Billie Jean/Umbrella/Kiss
Kiss Medley” in a theatrical
performance that solidified his
career as an artist,

Sarah Silverman hosted
the 2007 MTV Video Music
Awards Sunday along with
several other co-hosts at Palms
Casino in Las Vegas, Nev. Due
to prior declining ratings, the
network: attempted to revamp
the show by changing the time
slot from three hours to two and
by putfing together four celeb-
rity party suites for a change of
scenery.

The four celebrity suites
included Kanye West's “Good
Life' Party,” Justin Timberlake
and’ Timbaland’s “Southern
Hospitality Party,” Fall Out
Boys' “Friends or Enemies Par-
ty” and The Foo Fighter’s “Ho-
tel Party No. 3562.”

Timbaland, the dubbed
maestro of the night due to his
undying efforts in the music
industry as producer, composer
and rapper, left many people
wondering if the VMAs should
have been called “The Timbal-
and show.”

Timbaland got his hands
wet in almost everything that
was aired during the two-hour
segment. Timbalafid was nomi-

nated for Monster Single of the
Year for his song “The Way I
Are.”

Timbaland's wingman Jus-
tin Timberlake proved to be
the biggest winner of the night
hands-down, walking away
with four awards. Timberlake
worked closely with Timbaland
over the past year and performed
with 50 Cent and Timbaland at
the VMAs.

Another highlight of the
VMAs came with the presence
of rappers 50 Cent and Kanye
West as a result of the most re-
cent “Rolling Stone Magazine”
cover titled “Showdown!” The
pair did a reenactment of the in-
dustry feud represented on the
cover page at the VMAs.

Courant rock critic Eric R.
Danton summed up the friendly
hip-hop showdown. “With two
titans of hip-hop releasing al-
bums the same day, compari-
sons are inevitable,” Danton
wrote. “And when the egos
involved are as large as Kanye
West’s and 50 Cent’s, the face-
off becomes epic.”

Danton’s reference to the
supposed feud between 50 Cent
and Kanye West to become the
king of hip hop wove in and out
of VMA conversation by their
peers, but was shrugged off by
the duo as a marketing scheme
to sell records.

So what’s the lesson to be
learned here? Anyone with TiVo
who recorded the VMAs rather
than watching them live could
explain why. More importantly
than viewing Britney’s opening
act, catching Chris Brown’s stel-
lar performance, seeing S0 Cent
and Kanye West duke it out and
watching industry titan Timba-
land conduct the VMAs like it
was his own personal sympho-
ny, was skipping through the
majority of the award show just
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2007 MTV Video Music Awards Winners
Monster Single of the Year: “Umbrella” by Rihanna featuring Jay-Z

Quadruple Threat of the Year: Justin Timberlake

Best Collaboration: “Beautiful Liar” by Beyonce featuring Shakira

Male Artist of the Year: Justin Timberiake

Female Artist of the Year: Fergie

Best Group of the Year: Fall Out Boy

Best New Artist: Gym Class Heroes

Video of the Year: “Umbrella” by Rihanna featuring Jay-Z

Best Choreography of the Year: “My Love” by Justin Timberlake

Best Direction: “What Goes Around...Comes Around” by Justin Timberlake

Best Editing: “Smiley Faces” by Gnarls Barkley

to catch a few gli of talent
here and there.
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